ALL
TELECOM
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Your unbiased
telecom and
technology
partner.

Pairing homes and businesses with the right mix of
internet, wireless, security, and smart home or office
automation, from top-tier providers.




The problem
with telecom
today.

1. Too many providers.
2. No one to guide you objectively.

3. Most customers overpay.

& RSN

Y -
Who hasthe
best service?
4

¢ -
) 3
*
B\
-
2
.

‘ . (" A
RVICE P@m




MARKET OPPORTUNITY — ST. LOUIS METRO — 2030 PROJECTIONS

Alarm Monitoring Services

The market
is growing.
FaSt . Smart Home Automation

Internet Services

Sources: Mordor Intelligence, Grand View Research, Missouri Chamber.
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Why choose -

All World
Telecom?

Experience — 10+ years of direct telecom customer acquisition.
Education — No pressure. No upselling. Just honest guidance.
Personal Touch — A real human relationship, not a call center script.

Unbiased — We represent numerous major providers.

Internet, wireless, security, smart home & office. One
call.

One-Stop —




What sets us apart. AN

All-American
Support Center

Real U.S. agents answering your customers. No overseas routing, no Exclusive deals available only through All World — not directly through
scripts, no runaround. any carrier.

Direct Sales

Force
In-person reps building real relationships in the community — not We layer multiple provider incentives together to maximize value for
just a website form. every customer.

Only One
Call Away

We stay involved after the sale. Long-term relationships are our core Multi-carrier expertise gives us pricing leverage no individual carrier
business model — not one-time transactions. can match.



How we make money. AN

How All World Telecom captures market share and generates revenue — directly and at scale.

n Direct 0 Activation 03 Customer

Sales Commissions Installations
In-person, face-to-face sales representatives Paid through each customer acquired by each Direct revenue on major and minor smart
actively acquire customers in the community. provider partner. Every new activation across home and office, and security installation
Direct sales is the primary engine for market internet, wireless, security, and smart home jobs. All World sets margin on top of
capture — building real relationships that and office generates a commission paid equipment and labor — a high-value service
convert and retain. directly to All World by the provider. that deepens customer relationships.

Provider pays All World. Customer pays nothing extra. Everyone wins.



Company Structure

All World Telecom, LLC — Michael Cowsette, CEO & Manager / Member — 100% Ownership

CEO — AWT

Michael Cowsette

Admin /HR/ IT
100% Contracted

All-American Organic Sales New Direct
Support Center (from existing customers) Sales

New Business Development
James Dickerson

Installation
Services
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Financial Projections

5-year outlook (2027-2031) — Revenue, Cost of Goods Sold, Expenses & Net Income
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Use of Funds

$40,000

$8,000
Amortized promissory notes — 8.5% annual interest
5 years — monthly P&I payments 35 nno
y

Generational family business (sell interests to family)

$5,000
AnN



The model already works.

Years Organic Retained
Direct telecom customer acquisition  Revenue generated through Organic growth — no churn from
— before a single dollar of structured  re|ationships alone. Zero paid strategic changes or rebranding.
investment. advertising. Zero outside capital. Existing customers carry forward.
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Debt

No outstanding liabilities prior to this
raise. Clean balance sheet entering
the growth phase.

This raise isn't funding an experiment. It's scaling a proven operator.



The Leaders.

Michael Cowsette

CEO / Manager — All World Telecom, LLC

100% Owner

20+ years of telecommunications industry experience

CEO owner of MS Marketing, LLC — owned with wife for 10+ years
Proven producer of tech and security customers for top-shelf providers
Focused on protecting communities through reliable, high-quality
services

Driven by a mission to create generational wealth and build a family
legacy; children are actively involved in daily operations

Continues to impact communities by protecting lives and creating
meaningful career opportunities to residents
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James Dickerson

VP of Business Development
Ready when business is ready.

Entrepreneur, speaker, brand strategist, and business development
leader committed to helping families and communities access reliable,
high-quality home service solutions.

Vast experience across multiple industries spanning over 30 years,
delivering a powerful blend of leadership, communication, marketing
strategy, and community impact to the telecommunications and home
services space.

Focused on building trust, creating opportunities, expanding access, and
helping everyday people benefit from essential services that protect,
connect, and improve others” homes and lives.

Passionate about using business as a vehicle to strengthen families,
develop leaders, and create meaningful career pathways in the
communities All World serves.
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